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DCR: Drive-in theatres hold a special place in the hearts of exhibitors and
moviegoers alike. What, if any, design changes can enhance the viahility of the
drive-in?

PG: although it is more of an operational change, introducing alternative activities
for both before and after the show can promote a renewed interest in the drive-in
theatre experience, Activities that will engage the audience and make the
experence more than just going to see a movie, as it is with the typical theatre
multiplex, can further encourage attendance. From a design standpoint, drive-in
theatres must offer an exciting and inviting environment making the customer feel
special, The special experience should start at the entrance gate, carry through to
the concessions building, and terminate at the screen. A unigue and attractive design should be developed to strengthen the memorable
drive-in experience.

WHB: Drive-ins are outside our expertise. If the technology is developed to show an acceptable presentation during daylight hours (not
presently possible), we may see a resurgence.

J15: We operate a fully digital drive-in at the Baneasa shopping center [just outside Bucharest, Romania] using a Christie 2000 and beaming a
brilliant image 28 meters wide and provision for 300 cars, It is very successful and as far as [ know the aonly one in the world. We are currently
under construction with a 13-screen 2,200 seat hard top cinema being incorporated in to a one-million-square-foot-plus shopping center.



